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Purpose 

The Graduating Student Survey was designed to gather opinions of graduating students 
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EXECUTIVE SUMMARY 

Highlights 

● Ninety-eight percent of the respondents said that library resources were sufficient 

to meet their needs. 

● Eighty-five percent of students reported feeling safe while on campus. 

● Eighty-three percent of students agreed that being in a student organization 

added value to their experience as a student at USA. 

 

Sample 

The sample consisted of students who were graduating in the Fall 2021 semester. In 

total, there were 1,383 graduating students; 638 students responded to the survey for a 
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EXECUTIVE SUMMARY 

Key Findings ² Areas of Potential Improvement 

● About 26% of students felt there was not enough opportunity to work with faculty 

on research outside of class. 

● About 21% felt there was not enough opportunity to partake in service-learning. 

● Less than 5% of students reported visiting the office of Career Services in the past 

year. 

● Approximately 23% of students felt the frequency with which they met their 

advisor was insufficient. 

● About 30% of students are graduating later than they thought they expected. 

 

Opportunities ² Staying Connected After Graduation 

 Students reported that, as alumni, they would like to participate in the following 

activities: tailgates and football games (24%); concerts and exhibitions on 

campus at a discount (21%); concerts and exhibitions around town at a discount 

(23%); and through mentoring current students (22%). 

 Over 64% of students agreed the best way for USA to keep in touch with them is 

through email. 


